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Mondelez Australia Commends New Master of Food and 
Packaging Innovation 

MELBOURNE, AU – May 15, 2014 –  In partnership with the University of Melbourne 

and the Victorian Government, Mondelēz International is pleased to announce a new Master of 

Food and Packaging Innovation. The program aims to influence the development of the next 

generation of premium food innovators with a priority focus on Asian markets.  

The Master of Food and Packaging Innovation is a two-year full time (or part time 

equivalent) program with a combination of online, evening and intensive delivery. During the 

final year of the program, students will be given the opportunity to partake in a professional 

industry internship. This is a unique placement opportunity enabling access to some of 

Australia’s most well-known brands and state-of-the-art facilities. Mondelēz International is one 

such organisation participating in the program, we will be offering 14 student placements over 

the next three years. The Food Innovation Centre in Ringwood is a facility with 100 food 

innovators co-located with infrastructure and world-class technologies where students can gain 

a wealth of knowledge.  

Over the next 40 years, the world will need to produce 50% more food to feed a rapidly 

increasing world population, with most of this food needing to be safely packaged and 

transported to consumers. There will be 1.6 billion new middle class Asian consumers by 2050. 

In particular, Indonesia will grow by an estimated six million each year, while the Chinese middle 

class will earn similar salaries to their European counterparts. 

Packaging processes that ensure food is delivered intact, safe and without compromise 

to quality, the environment or the budget will be highly regarded, as will food and packaging 

innovation knowledge and skills. 

To influence the development of the next generation of premium food innovators with a 

priority focus on Asian markets, the University of Melbourne has developed three new subjects 

especially related to food and packaging innovation for a brand new program. This program is 

developed to be globally relevant with students having the potential to specialise in food 

packaging innovation. It aims to align higher education coursework and research with industry 

and business needs. 

University of Melbourne’s Professor Frank Dunshea said he was excited to launch a 

course that has handpicked subjects across the University, intersecting faculty and discipline 

boarders through engineering, science, business and economics. 
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“The packaging subjects are interdisciplinary, with content developed to incorporate 

elements of marketing, safety, materials and processes,” he said. 

“As this is a university-wide course, with subjects taught across a range of faculties, 

we’re ensuring expert knowledge transfer in combination with the expert knowledge of our 

partner organisations such as Mondelēz International." 

“I am truly excited to see the FMCG industry united in the creation of this solid talent 

pipeline. The close collaboration we have achieved with the University of Melbourne will attract 

the brightest minds to the food industry and I’m proud that we can support the innovators of 

tomorrow “, adds Nicolas Georges, Mondelēz International’s Director of Premium Chocolate and 

Dairy, Research and Development for the Asia Pacific region. 

Now accepting mid-year applications. Visit land-environment.unimelb.edu.au for more 

information. 

 

About Mondelēz International 

Mondelēz International, Inc. is one of the world’s largest snacks companies. With global net 

revenues of $US35 billion in 2012, our products are in 165 countries. The company employees 

110,000 people in more than 80 countries. About three-quarters of global annual revenue is 

generated in the fast-growing biscuit, chocolate, gum and candy categories, and more than 40 

per cent of sales is generated from high-growth developing markets. 

Globally, Mondelēz International holds the number one position in biscuits, chocolate, 

candy and powdered beverages and the number two position in gum and coffee. The global 

portfolio includes nine billion-dollar brands – Cadbury, Cadbury Dairy Milk, Milka chocolate, 

Jacobs coffee, LU, Nabisco and Oreo biscuits, Tang powdered beverages and Trident gum. In 

addition, the portfolio includes another 52 brands, which each generate annual revenues of 

more than $US100 million.  

Mondelēz International is a proud member of the Standard and Poor's 500, NASDAQ 

100 and Dow Jones Sustainability Index. Visit www.mondelezinternational.com.au and 

www.facebook.com/mondelezinternational.  

For enquiries visit: mondelezinternational.com.au/contact-us 
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