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CADBURY ANNOUNCES PARTNERSHIP WITH WALLABIES AND WALLAROOS 
 

ANNOUNCEMENT: Cadbury is proud to announce it will become the new Principal Partner of the Wallabies and 

Major Partner of the Wallaroos, strengthening Cadbury’s commitment to sport in Australia.   

The five-year partnership with Rugby Australia will see the Cadbury logo take pride of place on the front of the 

Wallabies jersey, and on the shorts of the national women’s team – the Buildcorp Wallaroos.  

Cadbury has a long and proud history supporting Australian sport, which includes partnerships with the Hobart 

Hurricanes, Netball Australia and as Official Partner of the Australian Olympic and Paralympic teams 

In 2020, Cadbury also launched its National Women in Sport initiative, uniting with the AFLW, Australian 

Women’s Cricket team, the NRLW and the Westfield Matildas, to support the continued growth and equality of 

women’s sport and encourage the next generation of girls to ‘Get in the Game’. 

Mondelēz International President Australia, New Zealand and Japan Darren O’Brien said: “Many Australians 

have a deep and long connection with Cadbury, which has been proudly made and enjoyed in Australia for 

almost 100 years. We look forward to building on this with Rugby Australia, by jointly creating many positive 

shared moments for Australians to be proud of, through local communities and at the elite level with the 

Wallabies and Wallaroos.”  

“We are also particularly thrilled to build on our existing women in sport program by supporting the Wallaroos 

ahead of the Women’s World Cup next year.”  

Mondelēz International Senior Marketing Director for Australia and New Zealand, Paul Chatfield said: “We are 

a country of sports lovers and for as long as we can remember, Cadbury has been there for some of Australia’s 

most iconic moments, from the Sydney Olympics, to inspiring the next generation in communities across the 

country.”  

“Sport has the power to inspire, unite and bring people together in ways that few other things can, and we can’t 

wait to unite with Rugby Australia to create more connections for players, fans and Australian families.”   

Rugby Australia Chairman Hamish McLennan said: “What a fantastic day for Australian Rugby. We’re incredibly 

excited to partner up with the team at Cadbury, and to see the opportunities for us both over the coming years.”  

“Just like the Wallabies, Cadbury is an iconic brand who has stayed at the very top of their game for 

generations. I want to thank them for joining us on this journey ahead.”  

The Cadbury logo will adorn the new Wallabies jersey for the opening Test against France at the Sydney 

Cricket Ground on Wednesday 7 July. 
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About CADBURY and Mondelez International 

CADBURY is a brand that has a long history of bringing joy to Australian families’ lives with iconic brands such as 

FREDDO, CHERRY RIPE, MARVELLOUS CREATIONS and Australia’s most trusted confectionery brand*, CADBURY 

DAIRY MILK. Australians know when they buy CADBURY DAIRY MILK milk chocolate, they’re getting more than a 

great taste, they’re getting great quality too, being manufactured in Australia for more than 95 years. Mondelēz 

International, proud custodian of the CADBURY brand, creates delicious moments of joy in 150 countries around 

the world, and is a leader in biscuits, chocolate, gum, candy and powdered beverages, with billion-dollar brands 

such as OREO, LU and BelVita biscuits; Cadbury Dairy Milk, Milka and Toblerone chocolate; Sour Patch Kids candy 

and Trident gum. Visit www.mondelezinternational.com or follow us on Twitter at www.twitter.com/MDLZ. 

 

* Source: Reader’s Digest Most Trusted Brand 2021 
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