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Cadbury Dreams - Bringing Kiwi dreams to life! 

 

AUCKLAND, NZ – February 24, 2014 – We are excited to announce an exciting 

partnership and new television series, ‘Cadbury Dream Factory’ that celebrates the magic of 

bringing New Zealander’s dreams to life. The partnership is an extension of the ‘Cadbury 

Dreams’ initiative that launched in August 2013. The first episode of Cadbury Dream Factory 

kicked off on Thursday 20 February 2014. 

Alastair de Raadt, Managing Director, New Zealand adds: “Cadbury Dream Factory is a 

truly inspirational and unique series. We are really excited to see it come to life and to showcase 

some incredible dreams of New Zealand people...Cadbury is proud to work with TV3 to bring 

these remarkable dreams to life and to encourage all Kiwis to dream. The more we dream, the 

more positive and joyful we are.” 

Running over eight weeks, one hour episodes will reveal the fulfilment of viewer 

submitted dreams. If you are watching from New Zealand and you missed an episode, you 

can catch up on the TV3.co.nz website. Alternatively, you can watch the highlights from 

our Cadbury NZ YouTube channel. 

“The series is all about making New Zealand a happier place," said Cadbury Dream 

Factory presenter, Guy Montgomery. "From outright silliness on the streets, to large scale 

dreams coming alive for unsuspecting and deserving New Zealanders, Cadbury Dream Factory 

is all about putting smiles on faces." 

Submit your dream at http://cadburydreams.co.nz/  

About Mondelēz International 

Mondelēz International, Inc. is one of the world’s largest snacks companies. With global net 

revenues of $US35 billion in 2012, our products are in 165 countries. The company employees 

110,000 people in more than 80 countries. About three-quarters of global annual revenue is 

generated in the fast-growing biscuit, chocolate, gum and candy categories, and more than 40 

per cent of sales is generated from high-growth developing markets. 

Globally, Mondelēz International holds the number one position in biscuits, chocolate, 

candy and powdered beverages and the number two position in gum and coffee. The global 
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portfolio includes nine billion-dollar brands – Cadbury, Cadbury Dairy Milk, Milka chocolate, 

Jacobs coffee, LU, Nabisco and Oreo biscuits, Tang powdered beverages and Trident gum. In 

addition, the portfolio includes another 52 brands, which each generate annual revenues of 

more than $US100 million.  

Mondelēz International is a proud member of the Standard and Poor's 500, NASDAQ 

100 and Dow Jones Sustainability Index. Visit www.mondelezinternational.com.au and 

www.facebook.com/mondelezinternational.  

For enquiries visit: mondelezinternational.com.au/contact-us 
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